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4 Al analysis of customer data beyond its intended purpose and without
proper consent can violate customers’ trust.

@] Al profiling can lead to unfair or discriminatory targeting without
customer knowledge.

z(, Large datasets used for Al analysis are attractive targets for cyberattacks.

Organizations should implement robust consent management systems 1o
ensure they obtain valid consent from customers before analysing their data.

@5 Deploy privacy-enhancing technologies for cross—platform campaign
= analysis.

@ Collect only the data that is absolutely necessary for the analysis.
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Follow us on social media channels for Data Privacy Day 2025 awareness content!
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